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A strong start 
to 2021
Online shopping is off to a strong start in 2021. National 
online purchases in January 2021 grew 44% year-on-year 
(YOY) but couldn't compete with December's record-
breaking numbers.

State overview
For December 2020, New South Wales had the greatest 
share of eCommerce purchases across the country, 
possibly due to COVID-19 restrictions in place for Greater 
Sydney. With restrictions continuing into January, the 
state maintained 34% of all online purchases and grew 
the fastest of all states, up 50% YOY for the month.

'Snap' lockdowns in both Queensland and Western 
Australia saw both states increase their share of total
online purchases – the only states to do so from 
December to January.
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YOY growth by specialty retailers – What people bought
January 2020 versus 2021 
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All categories 
experienced strong 
YOY growth  
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Sustained household online participation
January 2021

5.2+
million
The number of households that 
shopped online in January 2021

25%
The percentage increase in 
shoppers from January 2020

April & May 2020
Months that had comparable
numbers of shoppers

Household online participation remained high in January, 
with over 5.2 million households making an online purchase. 

January household numbers were on par with the figures 
held in the early months of the pandemic.

Strong ongoing consumer engagement with online shopping 
indicates that customers continue to turn to eCommerce more 
readily for their day-to-day shopping needs.
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A more detailed study will be available soon:

Inside Australian Online Shopping 

2021 eCommerce Report – available March 
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eCommerce industry reports:
auspost.com.au/einsights

Contact:

einsights@auspost.com.au

Inside Australian Online Shopping February 2021 eCommerce Update 

This update has been prepared using 2020 and 2021 deliveries data recorded 
by the Australia Post Group, unless otherwise stated. Commentary in this 
update relating to online shopping is based on an extrapolation of this data. 
Year on year growth numbers are based on actual or extrapolated 
transaction volumes. Shoppers are measured as residential households that 
received an eCommerce parcel. 

This information is provided for general information purposes only and is 
not intended to be specific advice for your business.

https://auspost.com.au/einsights
mailto:einsights@auspost.com.au


Accessibility Report

		Filename: 

		Inside Australian Online Shopping update - Feb 2021 ACCESSIBLE.pdf



		Report created by: 

		Andrew, design@visualsyntax.com.au

		Organization: 

		Visual Syntax



 [Personal and organization information from the Preferences > Identity dialog.]

Summary

The checker found no problems in this document.

		Needs manual check: 0

		Passed manually: 2

		Failed manually: 0

		Skipped: 1

		Passed: 29

		Failed: 0



Detailed Report

		Document



		Rule Name		Status		Description

		Accessibility permission flag		Passed		Accessibility permission flag must be set

		Image-only PDF		Passed		Document is not image-only PDF

		Tagged PDF		Passed		Document is tagged PDF

		Logical Reading Order		Passed manually		Document structure provides a logical reading order

		Primary language		Passed		Text language is specified

		Title		Passed		Document title is showing in title bar

		Bookmarks		Passed		Bookmarks are present in large documents

		Color contrast		Passed manually		Document has appropriate color contrast

		Page Content



		Rule Name		Status		Description

		Tagged content		Passed		All page content is tagged

		Tagged annotations		Passed		All annotations are tagged

		Tab order		Passed		Tab order is consistent with structure order

		Character encoding		Passed		Reliable character encoding is provided

		Tagged multimedia		Passed		All multimedia objects are tagged

		Screen flicker		Passed		Page will not cause screen flicker

		Scripts		Passed		No inaccessible scripts

		Timed responses		Passed		Page does not require timed responses

		Navigation links		Passed		Navigation links are not repetitive

		Forms



		Rule Name		Status		Description

		Tagged form fields		Passed		All form fields are tagged

		Field descriptions		Passed		All form fields have description

		Alternate Text



		Rule Name		Status		Description

		Figures alternate text		Passed		Figures require alternate text

		Nested alternate text		Skipped		Alternate text that will never be read

		Associated with content		Passed		Alternate text must be associated with some content

		Hides annotation		Passed		Alternate text should not hide annotation

		Other elements alternate text		Passed		Other elements that require alternate text

		Tables



		Rule Name		Status		Description

		Rows		Passed		TR must be a child of Table, THead, TBody, or TFoot

		TH and TD		Passed		TH and TD must be children of TR

		Headers		Passed		Tables should have headers

		Regularity		Passed		Tables must contain the same number of columns in each row and rows in each column

		Summary		Passed		Tables must have a summary

		Lists



		Rule Name		Status		Description

		List items		Passed		LI must be a child of L

		Lbl and LBody		Passed		Lbl and LBody must be children of LI

		Headings



		Rule Name		Status		Description

		Appropriate nesting		Passed		Appropriate nesting




Back to Top

