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Online shopping remains strong
Six months into the pandemic, and online shopping 
growth has topped 75.8% year-on-year (YOY).

While September saw weaker growth than August, 
down 5%, online purchases were still up 7.2% when 
compared to the 2019 pre-Christmas peak1 and on par 
with April 2020.

Nationally, growth for September was up 82% YOY.

Victoria retains its title as the nation's online shopping capital 
with over a third (36%) of total online purchase volume last 
month (September), followed by New South Wales at 29%.

September also welcomed over 125,000 new household 
shoppers, an increase of 1.6% compared to 2019 – the lowest 
monthly increase since the pandemic began.

Overall between March and September, more than 1 million 
new households shopped online.

eCommerce growth 
September 2020

September online purchases, 
up 82% YOY

Online purchases in September 
were 7.2% higher than the 2019 
pre-Christmas peak

1Pre-Christmas peak measured as the 30 
days to 18 Dec 2019 inclusive.

State share of online 
purchases

New households 
shopping online
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Over 1 million new households 
shopped online between March 
and September



National online growth stabilising 
After the initial online buying surge in April, online growth 
has begun to stabilise nationally.

All categories have performed well since April, with Home 
& Garden and Food & Liquor recording the strongest 
growth over this period.

The Australian industry continues to operate at two-
speeds given differing levels of restrictions between 
Victoria and the rest of Australia.

In Victoria, where most stores are closed, online growth 
remained high in September, with all categories growing 
above 100% YOY.
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Christmas set to 
shatter records
eCommerce has grown so much during COVID-19, 
that the Australian market has found a new normal.

The last seven months have seen sustained growth 
that is comparable to the 2019 pre-Christmas peak.

There is no doubt the industry is hurtling towards the 
biggest peak in online shopping history.

What will the Cyber sales and Christmas bring?

In 2019 Black Friday & Cyber Monday grew 31.6% YOY.

So far in 2020 we have:
• More households shopping online than ever before; 

and

• More regular and frequent shoppers. Both new and 
regular households have shopped over 1.7 times 
more than in 2019

Both factors set the foundation for a record-breaking 
sale.
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Number of online purchases, 
2019-2020

Top online shopping weeks, 
ranked 1 to 5

Estimate
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Buying Christmas 
gifts online early1

7% of shoppers have already purchased their Christmas 
gifts, while a further 16% intend to buy this month 
(October).

The majority (58%) said they will do most of their online 
Christmas shopping either in November or in the first 
week of December.

The same survey also revealed a quarter of people 
indicated they will send most gifts directly from the 
retailer to their intended recipients, saving time.

Therefore, offering a gift-wrapping service at check-out 
will be important this year and it presents an opportunity 
to delight and acquire a new customer.

A special message and discount card with the purchase 
could go a long way towards enticing the recipient to visit
the online shop themselves.

Inside Australian Online Shopping 5

1Source: Australia Post Consumer Survey, September 2020, (n=852)
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To access our eCommerce industry reports please visit

auspost.com.au/einsights

Or if you’d like to talk to us about our range of data solutions,  

please contact einsights@auspost.com.au

This update has been prepared using 2019 and 2020 deliveries 
data recorded by the Australia Post Group, unless otherwise 
stated. Commentary in this update relating to online shopping is 
based on an extrapolation of this data. Year on year growth 
numbers are based on actual or extrapolated transaction 
volumes.

This information is provided for general information purposes only  

and is not intended to be specific advice for your business.

https://auspost.com.au/einsights
mailto:einsights@auspost.com.au


Accessibility Report

		Filename: 

		Inside Australian Online Shopping update - Oct 2020.pdf



		Report created by: 

		Andrew, design@visualsyntax.com.au

		Organization: 

		Visual Syntax



 [Personal and organization information from the Preferences > Identity dialog.]

Summary

The checker found no problems in this document.

		Needs manual check: 0

		Passed manually: 2

		Failed manually: 0

		Skipped: 6

		Passed: 24

		Failed: 0



Detailed Report

		Document



		Rule Name		Status		Description

		Accessibility permission flag		Passed		Accessibility permission flag must be set

		Image-only PDF		Passed		Document is not image-only PDF

		Tagged PDF		Passed		Document is tagged PDF

		Logical Reading Order		Passed manually		Document structure provides a logical reading order

		Primary language		Passed		Text language is specified

		Title		Passed		Document title is showing in title bar

		Bookmarks		Passed		Bookmarks are present in large documents

		Color contrast		Passed manually		Document has appropriate color contrast

		Page Content



		Rule Name		Status		Description

		Tagged content		Passed		All page content is tagged

		Tagged annotations		Skipped		All annotations are tagged

		Tab order		Passed		Tab order is consistent with structure order

		Character encoding		Passed		Reliable character encoding is provided

		Tagged multimedia		Passed		All multimedia objects are tagged

		Screen flicker		Passed		Page will not cause screen flicker

		Scripts		Passed		No inaccessible scripts

		Timed responses		Passed		Page does not require timed responses

		Navigation links		Passed		Navigation links are not repetitive

		Forms



		Rule Name		Status		Description

		Tagged form fields		Passed		All form fields are tagged

		Field descriptions		Passed		All form fields have description

		Alternate Text



		Rule Name		Status		Description

		Figures alternate text		Passed		Figures require alternate text

		Nested alternate text		Skipped		Alternate text that will never be read

		Associated with content		Passed		Alternate text must be associated with some content

		Hides annotation		Passed		Alternate text should not hide annotation

		Other elements alternate text		Skipped		Other elements that require alternate text

		Tables



		Rule Name		Status		Description

		Rows		Passed		TR must be a child of Table, THead, TBody, or TFoot

		TH and TD		Passed		TH and TD must be children of TR

		Headers		Passed		Tables should have headers

		Regularity		Skipped		Tables must contain the same number of columns in each row and rows in each column

		Summary		Skipped		Tables must have a summary

		Lists



		Rule Name		Status		Description

		List items		Passed		LI must be a child of L

		Lbl and LBody		Passed		Lbl and LBody must be children of LI

		Headings



		Rule Name		Status		Description

		Appropriate nesting		Skipped		Appropriate nesting




Back to Top

